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1,200+ 5,000+
SERE

Brands

SRR
Exhibitors

Since 2025, China Chamber of Commerce for Import and Export
of Light Industrial Products and Arts-Crafts (CCCLA) and Shang-
hai Dattor Exhibition Co., LTD have jointly organized the brand
exhibition - China (Shanghai) International Consumer Goods Fair
& Modern Lifestyle Expo (Spring), which marks that CCF SHAN-
GHAI has entered into a new and rapid stage of high-quality
development.

Founded in 1988,China Chamber of Commerce for Import and
Export of Light Industrial Products and Arts-Crafts(CCCLA)is a
self-regulatory organisation established in accordance with the
law by enterprises engaged in the import and export trade of
light industrial products and handicrafts. As an important
partner of China Import and Export Fair, it is the organiser of its
brand exhibitors.

Shanghai Dattor Exhibition Co., LTD is subordinate to DONNOR
EXHIBITION, focusing on the cultivation of household daily
necessities, household cleaning, washing and personal care
industry.

80,000M>
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Exhibiting Scale

60,000
BAIRAR
Visitors
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With 14 Years Of Exhibition Organizing
Resources,Making Every Effort To Build
The Exhibition Together

China Chamber of Commerce for Import and Export of Light
Industrial Products and Arts-Crafts (CCCLA) will fully import the
high quality exhibitor resources and domestic and international
buyer resources from 14 years of organizing the fair into CCF
SHANGHAI. Together with Dattor Exhibition, we will create a
high-quality brand exhibition and provide the industry with a
professional, highly internationalized and fruitful one-stop

platform for trade and purchasing in all categories.
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Good Quality Goods,
A Strong Presence

With the starting point of providing professional business
services for the industry, China Chamber of Commerce for Import
and Export of Light Industrial Products and Arts-Crafts (CCCLA)
has introduced a number of ‘Made in China’ - international
OEM and ODM brands that have captured the consumer market
in Europe and the United States into CCF SHANGHAI, so that
good products with unique design and good quality can stand
out, providing more choices for Chinese consumers to live a

quality life.
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Regional Characteristic Products,
Concentrated Presentation

China Chamber of Commerce for Import and Export of Light
Industrial Products and Arts-Crafts (CCCLA) will organize
high-quality enterprises with regional characteristics from all over
China to participate in the CCF SHANGHAI 2025, meeting the

diverse product selection needs of buyers.
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BBl | Exhibit Range

Fashionable Kitchenware

Kitchenware/Cooking Utensils /Pots and Pans/Knives/Stainless Steel/Tableware
/Daily Hardware Tool Sets /Cups and Water Jugs/Kitchen Gadgets /Cutting Board

Series etc

Small Kitchen Appliances

Blender/Coffee Maker/Juicer/Electrical Kettle/Bread Maker/Airfryer/Electric
Pressure Cooker/Electric Cooker/Yogurt Maker/Egg-boiler/Soya-bean Milk
Machine/Meat Grinder/Electric Baking Pan/Health Pot/Induction Cooker/Water

Purifier,etc

Stylish Dinning Supplies

Daily Ceramic Products /Purple Clay Series/Household Glassware /Crystal

Products/Melamine Tableware /Bamboo and Wooden /Products etc.

Modern Household

Home Storage Products/Cleaning Supplies /Bathroom Products/Laundry
Products/Disposable Items/Aesthetic Home Decor /Household Textiles/Summer
Cooling Products /Outdoor Home Products/Towels/Carpets/Rugs

Home Decoration Products/Rain Gear Series /Labor Protection Products /Plastic

Household Products /Pet Supplies/Maternity /and Baby Products etc

Household Cleaning, Washing
&Personal Care

Laundry Cleaning And Washing/Household Environment Cleaning And Washing
/Hair Care/Oral Care/Body Care/Personal Care

Live Streaming / E-commerce

Dropshipping of Full Categories of Household /Products and Gifts/E-commerce
Platforms and Service Providers /Supply Chain/Social E-commerce /Live Streaming
Service Providers /Short Video and Live Streaming/Platforms /Private Domain
E-commerce /Cross-Border E-commerce /E-commerce Industrial Park /Internet

Celebrity Live Broadcasting Base /MCN Agency etc
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Thematic Forum

>2025 Department Store Channel Innovation Forum

>2025 National Retail and Supply Chain Innovation Transformation

Summit for Supermarkets and Department Stores

>2025 Yangtze River Delta Business Innovation

and Industrial Investment Summit

>2025 Department Store Product Innovation Design Trends

and IP Application and Licensing Forum
>2025 Cross-border E-commerce Spring Forum

>Top National Community Group Buying

& Priviate Demain Traffic Conference
>2025 National Brand Distributors Conference
> Distributor Market Sales Breakthrough Seminar

>2025 E-commerce Platform Special Investment

and Exchange Conference

> Brand New Product Launch (Promotion) Event

Annual Conference

2025 New Retail & Supply Chain Committee of The General

Association of Zhejiang Entrepreneurs Innovation Summit

Private Board Meeting

The 5th China Influence Home Living Store/ Lifestyle Concept

Store Strategic Development Private Board Meeting
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Visitor Composition - a Comprehensive
Coverage of the Industry

Bl sEzR

Professional Buyers

RIB|w/ZERE Agent/Distributor

#rm Wholesaler

& Sl Manufacturer

HEOE Importers and Exporters

EPrR 2R International Trader

BEi/AKE Supermarket / Community Store
GETEE10S Supermarket and Department Store
RIBEEE/ RIS Home Lifestyle/Aggregated Store
22F) E-commerce

iz Cross-border E-commerce
HRAFEEAWFS Community Live Group Buying
R EE Point Redemption Platform
RITAF/AZHD Design Company/Designer

A EISEF Fashion Buyer

R Media

INEER Franchise & Investment
Eiftheis] 15 Other Terminal Stores

HRIEAE] Mail Order Company

BB REH) TV Shopping

T &EAE/AALRE] Advertising Agency / 4A
BRI Units Purchase

(] Wetchat Store Business

FERRELHR
Cross-boarder Buyers

BIREDImbE

DIREER fa/ SERR/IZ R B i

Franchise Restaurant Brands

Cafe and Snack Investors

BER/ESTIE=E Gym Fitness Studio
REEERER Fitness Club

B/ RS Hotel&Resort

FeEE Healthe Care Center

R /REAT] Investing/Financing Company




SMAEEINE FELFENS
Powerful Promotion,Precise Buyers Invitation

WK, AN, BESHET Bil. BM
. - - Official WeChat account,Official Website

FEXES
. . Similar Exhibitions
Professional Network Media Tour Salon
BEs. s
s BE. MEARBEER S Tiktok,WeChat Channels
EEEN :
Advertising Material g Tiktok, WeChat Moments
information flow advertising
ML ARy
Call Center
TSR
Industry WeChat groups e yab%
Professional Market

SIEREMETA

LinkedIn,Google,Baidu Marketing Promotion

Bl IR (E1Y)2

BRSNS SR

Worldwide Cooperation Promotion

[ |25
Industrial Base
R TP SMS group sending,mass-mailing -
Comprehensive Portal Website FoNTE -
Outdoor Advertising

FRIIMES FERIRE

Worldwide Promotion Exchange Meeting Of Industry Belt

—

WETE VIR G KSEZR
The "Double Hundred" Project
Visiting Well-known Brands And Big Buyers




AMILES | Biggie Testimony
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SESRZH | Visitors' Comment
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Highlights of CCF SHANGHAI 2024
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Brg9Dth | Exhibitor Analysis

CCF SHANGHAI 2024 B2752xERINESER L., IS CCF SHANGHAI 2024 brought together 752 domestic and foreign exhibiting companies. In response to
EEEN, EERERERYE, EESTRESIS feedback from exhibitors and to create a more effective trade platform, the organizing committee
WEEIT26(0SRIEREFHERR, $iRAmTER, BT collected 726 exhibitor feedback forms at the exhibition site. Data analysis shows overwhelmingly

a0, RSB ARIXE82.69%. positive feedback from exhibitors, with overall satisfaction with the exhibition reaching 82.69%.

MizERMEIRS On-site exhibitor inspection report =+ -
|

A

| |
| W 82.69% 36.42% |
| |
| 60.85% 1853% | |

| RESIFT TEHE |
Exhibitor Positive Feedback Tfhj(%ﬁﬁ*ﬂ
| Confiremed expansion |
= /= =t |
TEE%IE%E of exhibition space FE%E%’_‘E
| Confirmed exhibitor To be determined |
S |

Elfxeah® International Brands
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MMARt | Visitor Analysis

CCF SHANGHAI 2024fgHi=X, kBHAZEM51208 LW MARFIRS
M, Hep, HHMSWEAS86A, TEREHA. HE. BEE. %
E. #SHh. (ERAT. Sk, @AFT. @, #E. FEF
B, PERIJNTEEESERIX,

CCF SHANGHAI 2024 lasted for three days, with a total of 51,208 professional visitors
from around the world attending the exhibition. Among them, there were 586 overseas
visitors, mainly from Japan,Korea,Pakistan, Thailand, Russia, Malaysia, Indonesia,
Australia, Dubai, Vietnam, Hong Kong, Macau, Taiwan and so on.

EEAR XIS

Regional distribution of domestic audience

51.12%

16.31%
13.32% 13.29%
1.66% 2.77% 1.53%
e B ——
R 4t ) terh it [afe3) Fadt
East North South Central ortheast  Southwest Northwest
China China China China China China China

MR STHT Audience Decision Analysis

BINERSTH
Oversea Visitor Analysis

52.9%

29.18%
0, 0O, [o)
4.95% 4.27% 3.75% 4.95%
BRI eS| Ria7| M 7R BIRE
Europe America Asia Australia ~ Middle East  HK, Macau
Taiwan

ZSIMBERBY Purposes of Visit

4652 [ smrss  Ultimate Decision Maker
17.05% _ RERBRE) Decision Consultant
15.58% _ RZABBEA  Proposal Applicant
20.85% _ EEKESE Information Collector

MMARIIBY, Audience category analysis

RIERS /25
Agent/Distributor

A

Wholesaler

11.88% £

Manufacturer

8.94% /AL XS

Supermarket / Community Store

6.61% RIBERE/ SRS
Home Lifestyle/Aggregated Store

5.95% (=g

Supermarket and Department

EHAR

Importers and Exporters

PR ES1SFE R

XA EEEAE

Community, Live, Group Buying
BRE

Group Buying

I

Franchise & Investment

7.56% Hifth
Others

E-commerce, Cross-border E-commerce

W R 36.27%
Purchase
(SR 19.12%
Business Negotiation
SKBEAEE/EIE 16.38%
Seek brand agency/cooperation
WETIRER, THRTES 11.26%
Collect market information,Learn industry trends
SIRSIEXEN 9.22%
Attend Relevant Events
THMESEA TS 5.13%
Evaluate the feasibility of participation
Hith 2.62%
Others
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Activities of CCF SHANGHAI 2024

EHIED1037ICIRES], BiE2024E5EREFHCis. 2024
HRe ST EEHNBERSFRERBLFTI =S, BNUE
FEMNAOREEEE/EEEMRARIAESR. 2024
EEFRRESRRRERERKERHNNA. "RER-YH
BB WmEESFEIET . "EHEB2024FMHizHEEMER
W EERS, BEELELZ ——2024K=AielE S
RABECEER=AMMEITAS. 2024 SHEZFILIR.
MBREAHBIMPRBEFEZBHETUERS. HEKE
SETOPH R BHHAWFAHAS. HHAATIARWFTER, WX
eiEGREY, EFUSERFSSRHRE, RETGHE
HEEBER, MTIREREE.
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CCF held 10 forum events simultaneously, including 2024 Daily
Essential Channel Innovation Forum- 2024 New Retail & Supply Chain
Committee of The General Association of Zhejiang Entrepreneurs
Innovation Summit. The 4th China Influence Home Living Store/
Lifestyle Concept Store Strategic Development Private Board Meeting-

2024 "Paran Selection" International Brand product Launch Shanghai
Live Broadcasting Competition Launch Ceremony International Brand
Alliance~ How dealers can make breakthroughin 2024 Market. 2024
Yangtze River Delta Business Innovation and Industrial Investment
Summit and Yangtze River Delta Brand Innovation Conference. 2024
Amazon Spring Forum. The RED Household Daily Use&Personal Care
Spring Merchandise and Industry Presentation Conference. and the
WangTuan Alliance-National TOP Community Group Buying Private
Domain Conference .Dozens of industry leaders gathered together, with
two full days of high-energy output, nearly a thousand attendees
participating, ideas colliding, exploring cutting-edge trends in the

industry, empowering the industry profoundly.
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SREBEEIRSS | EXHIBITORS SERVICES

]| EERTELRSS

TR SERRNREES

REERRSEET = ceel  EHIREFEFBIER

REIEEEET PSR ECXRRIIREIIARIK

RIESWERS BRERWERL TR

(SREEFM) RAIFSTIEARRRER

Comprehensive Exhibitor Services Convenient Online Services
Recommending Booth Builders Customizing E-invitation

Recommending Transporters Procurement Meeting Confirmation before Exhibition
Renting Meeting Room Download Exhibiting/Visiting information

Exhibitor Manual Publishing Item information In Exhibition Preview

BHRIEEIRSS @§$ {EiERYRIhxBRSS

TSRS BIERSS (RESEHSEIER)
2FIERE B ETNT
RAEERE HGERE (8B%) RIEEHMREL
REIRISEEHET REMZEREETMH
Effective Promotion Service Helpful Business Travel Service
Advertisement Sponsor VISA Assistant ( Exhibition Invitation)
Show Directory Discounted Hotel Booking
Media Report Shuttle Bus
Activity Promotion Floorplan And Brochure
=) BNRIFREIRSS Efficiency New Media Service
% 50,000/ L4k E N WeChat:50,000 Active Followers
s, BEHS. ERimie SRR Broadcasting Industry Trend,Exhibition Dynamics, NewProducts
LR RRRATI ES) WecChat Channels:Interact Within Exhibition And industry
IRYEREEERITIENIE Tik Tok:Sharing Exhibition Information And industry Trends

BEa3B5 % | BOOTH TYPE AND COST

BB 9 (3mx3m)  Standard Booth 9m* (3mx3m) SR 9 (3mx3m) Feith (36miE2iR)

@ —HEns One Table Deluxe Standard Booth 9m* (3mx3m) Rz, ARG
Raw Space (Minimum 36m’)

© menT Two chairs Exhibiting space and no fumiture package
Q) —HRepZEATNEIR Exhibition Lintel (Bilingual)
(RFFOIRGRRIER) (Two Side Open With Two Lintel) o ﬁ I -..._‘ [ ]
@ —/220VEBRIEE One 220V Socket ;; = ‘
© FEHHT Two Spot Lights ‘1_ - =2
® F/=HEHR Two/Three Panels
@ EREHmEEE Space And Carpet i

* IR RS RAGTOS0010005T; The double-open standard and deluxe booths add 1000RMB L
* BABURESSE, BAELUIUASYE;  Note: The picture is for your reference,the real booth comply with release onsite

AX/A Area BX/B Area

R SEHRAT S it A RN S Hte
Standard Deluxe Standard Deluxe
Raw Space
(3mx3m) (3mx3m) (3mx3m) (3mx3m)

=it
Booth Type

Raw Space

EREI

; 148007%/9nt 168007t//9n 14807%/m 128007%//9nf 148007t/9nt 12807%/m
Domestic

= vE St FRAEERAI Standard AT Deluxe 3¢ i
Booth Type (3mx3m) (3mx3m) Raw Space

AR
ol 2800 USD/9nt 3000 USD/9nt 280 USD/nf

Oversea
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BEIEXXmE Hall Plan
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UTILIZE GREATER INFLUENCE AND RESOURCE SYNERGY

BUILDING A MORE EFFICIENT COMMERCIAL

SERVICE PLATFORM [
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